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Abstract
Consumption styles in most modern societies are characterised by internal diversity. This
situation reflects the paradox of the postmodern world in which two different trends —
consumerism and greening consumption, compete for the hearts, minds and portfolios of
buyers. The popularity of one of the above trends depends on society's standards and the
level of awareness of its citizens. The article aims to present Slovak consumers' behaviour in
terms of sustainable consumption in the field of organic products. Concerning the
multifaceted nature of organic food consumption, empirical research has taken into account
various aspects of the potential of individual respondents and the general characteristics of
their households. The survey conducted from January to May 2019 involved 1,373 individuals
who live in Slovakia. The respondents’ selection criteria did not consider whether or not they
had food allergies or intolerances, whether they were vegetarian or vegan, or whether they
liked most foods. The paper used the clustering of objects method, especially the Two-Step
method. The research questionnaire concerns consumers who have a positive attitude about
organic foods considering the importance of their health.
Implications for the Central European audience: The development of organic food
markets is stimulated by accepting the Agenda 2030 for sustainable development. The
purpose of this article is to propose elements of reflection for economic entities facing the
challenges of sustainable consumption. The increased interest of Slovak consumers in
organic food is linked with their interest in living a healthier life. The theoretical framework of
the article focuses on the significance of consumer behaviour and the consumption of
bioproducts. The practical support of consumption in-home organic food is one of the main
tasks of the Programme for the Development of the Country until the year 2020 and the Action
Plan of the Development of Agriculture for the years 2014–2020.
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